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INDUSTRY EXPERIENCE OF 8+ YEAR
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OUR PROCESS

Market Jrresearch Research summary
+
Client meeting to understand .
the business & industry Define goals & KPIs
Q ﬂ Create a strategy

Creatives &
content creation







CHALLENGE

Brand faced a stagnant traction on their Instagram page.

Unclear brand positioning
Slow rise in follower count
| ack of visual attractiveness

Lack of understanding of the target audience

Inadequate reasons for audience-brand interaction

\



SOLUTION

—-rom concept to execution, every aspect was
Mmanaged by our internal team.

> Defined a relevant positioning that effectively 2> Visually appealing posts, videos and
resonates with the target audience ﬁ grids that resonated with the ongoing
g © S season or festivities

> Developed a comprehensive social media
Strategy & strategy incorporating both paid and organic Shoots, Designing &

lisati o diti
conceptualisation methods to maximize reach and engagement =aiting
> Influencer marketing that captured (S > Posts on latest trend and moment marketing
product features and essence 000
TR > Giveaways, informative and engaging posts
and stories
Audience
Influencer
Engagement

Marketing
> Response on DM and comments




KEY METRICS
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2> Increased 2> Stronger > Improved
Brand Audience Content
Visibility Connection Performance
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INFLUENCER MARKETING VIDEO




THANK YOU



